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Telling the CLAS story

Output (news Traffic

and stories)

11 articles (+38% YOY) ~/news 3,494 pageviews (-
20%YOY)

3 Ul placements (-50% YQY)
Top stories by

CLAS SOClaI traffic published this month:
media Midterms are coming,
try these 5 tips

-5.8% CLAS psychology professor
147 posts ( 2.8% YOY) receives S$3.2 million NIH
8,091 engagements (- grant
32.9% YQY) Mindset Matters: Strategies

) 1o boost motivation in crunch
11,091 social followers time

(+39.2% YOY)

Faculty and Staff
Newsletter

Link to HTML version

48% open rate (-9.4%
YOY)

16.8% click rate (-40.6
%YOY)

Top links:

Employee Updates
Nominate staff for an
award

One Day for lowa

Research Resource
newsletter (February)

Link to HTML version

58% open rate (-3.3% YQY)
24% click rate (-20%YQY)

Top links:

Recent grant awar

Upcoming grant and

fellowship deadlines

HHP professor researching
four-day work week for 50

years
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https://clas.uiowa.edu/news/midterms-are-coming-try-these-five-study-tips
https://clas.uiowa.edu/news/midterms-are-coming-try-these-five-study-tips
https://clas.uiowa.edu/news/clas-psychology-professor-receives-32-million-nih-grant
https://clas.uiowa.edu/news/clas-psychology-professor-receives-32-million-nih-grant
https://clas.uiowa.edu/news/clas-psychology-professor-receives-32-million-nih-grant
https://clas.uiowa.edu/news/mindset-matters-strategies-boost-motivation-crunch-time
https://clas.uiowa.edu/news/mindset-matters-strategies-boost-motivation-crunch-time
https://clas.uiowa.edu/news/mindset-matters-strategies-boost-motivation-crunch-time
https://apps.its.uiowa.edu/dispatch/messages/view/0838ddab-cdff-4e36-aea3-21283b5336e0?utm_medium=email&utm_content=View+this+email+in+your+browser&utm_source=d.clas.webservices&utm_campaign=CLAS_FacultyStaff_newsletter&utm_id=1035994741.1303631735&preview=true
https://clas.uiowa.edu/clas-employee-updates?utm_medium=email&utm_content=Employee+updates&utm_source=d.clas.webservices&utm_campaign=CLAS_FacultyStaff_newsletter&utm_id=1035994741.1303631735
https://clas.uiowa.edu/news/nominate-clas-colleague-staff-award-0?utm_medium=email&utm_content=Nominate+staff+for+an+award&utm_source=d.clas.webservices&utm_campaign=CLAS_FacultyStaff_newsletter&utm_id=1035994741.1303631735
https://clas.uiowa.edu/news/nominate-clas-colleague-staff-award-0?utm_medium=email&utm_content=Nominate+staff+for+an+award&utm_source=d.clas.webservices&utm_campaign=CLAS_FacultyStaff_newsletter&utm_id=1035994741.1303631735
https://clas.uiowa.edu/news/one-day-iowa-support-experiential-learning-hawkeyes?utm_medium=email&utm_content=One+Day+for+Iowa&utm_source=d.clas.webservices&utm_campaign=CLAS_FacultyStaff_newsletter&utm_id=1035994741.1303631735
https://apps.its.uiowa.edu/dispatch/messages/view/d9e34ba6-da74-4929-96c7-fa9efc9c2b0f?utm_medium=email&utm_content=View+this+email+in+your+browser&utm_source=d.clas.webservices&utm_campaign=Research+Resource&utm_id=1109169277.1290489300&preview=true
https://link.uiowa.edu/l/1aa5ec26-0d84-4060-8436-a54bdfc4cc68?m=d9e34ba6-da74-4929-96c7-fa9efc9c2b0f&c=d.clas.webservices&i=202403
https://link.uiowa.edu/l/a3966bd0-52b7-494b-9d76-465915be731d?m=d9e34ba6-da74-4929-96c7-fa9efc9c2b0f&c=d.clas.webservices&i=202403
https://link.uiowa.edu/l/a3966bd0-52b7-494b-9d76-465915be731d?m=d9e34ba6-da74-4929-96c7-fa9efc9c2b0f&c=d.clas.webservices&i=202403
https://link.uiowa.edu/l/41a0f69b-a9e0-4e62-b931-99d65acd2e9a?m=d9e34ba6-da74-4929-96c7-fa9efc9c2b0f&c=d.clas.webservices&i=202403
https://link.uiowa.edu/l/41a0f69b-a9e0-4e62-b931-99d65acd2e9a?m=d9e34ba6-da74-4929-96c7-fa9efc9c2b0f&c=d.clas.webservices&i=202403
https://link.uiowa.edu/l/41a0f69b-a9e0-4e62-b931-99d65acd2e9a?m=d9e34ba6-da74-4929-96c7-fa9efc9c2b0f&c=d.clas.webservices&i=202403

Marketing CLAS programs

CLAS recruitment
marketing

Enterprise Leadership
Video

Theatre
Stage Management
Video

Strategic
initiatives
Theatre-value

proposition
development

Dance-value
proposition
development

Enterprise Leadership

strategy

SPARC Committee-
faculty value
proposition
development

Content
production

Statistics Classroom

Math Classroom

AAH Screenprinting
Class

Marketing
campaigns

MA Strateqic Communication

33,000 advertising impressions
1,047 web sessions

16 inquiries

4 applications

Social Work- MSW 2024-25

recruitment marketing*

73,000 total advertising
impressions

2,700 web sessions
~200 inquiries
286 total applications**

*reporting period 12/15/23-3/8/24
**Graduate College apps
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https://youtu.be/hL_z-hwqykA
https://youtu.be/hL_z-hwqykA
https://youtu.be/RjWVgIAeR-w
https://youtu.be/RjWVgIAeR-w
https://youtu.be/RjWVgIAeR-w
https://iowa.sharepoint.com/:p:/s/CLASmarcomteam/EUSsmuMkNUpCqWrg85Harf0BJ9xgOho5MjTyV9sigOrotw?e=hdLmCp
https://iowa.sharepoint.com/:p:/s/CLASmarcomteam/EUSsmuMkNUpCqWrg85Harf0BJ9xgOho5MjTyV9sigOrotw?e=hdLmCp
https://uiowaclas.smugmug.com/Classrooms/Statistics-Classroom-Andrew-Thomas
https://uiowaclas.smugmug.com/Classrooms/Math-Class-Cindy-Farthing
https://uiowaclas.smugmug.com/Classrooms/Anita-Jung-Screenprinting-Class
https://uiowaclas.smugmug.com/Classrooms/Anita-Jung-Screenprinting-Class
https://journalism.uiowa.edu/graduate/ma-strategic-communication
https://socialwork.uiowa.edu/graduate/msw-social-work
https://socialwork.uiowa.edu/graduate/msw-social-work

Performing arts marketing and communications

Content (news
and stories)

10 news items
3 original articles
Ul Placements:

« Sean Harken story
on stories.iowa.edu

« PAIl hype video
posted to uiowa
socials

8 news placements

Social media

274 posts
+18 YOY
+21 vs. Feb

520,076 impressions
+193,650 YOY
+120,886 vs. Feb

23,940 engagements
-4,844 YOY
-4,963 vs. Feb

15,802 social followers
+2,998 YOY
+301 vs Feb

Marketing
initiatives

Theatre Arts

Into the Woods

2,380 tickets sold

5 sold out shows (of 6)

Dance
Thesis Il Concert
157 in attendance

lowa Summer Music
Camps social advertising

One Day For lowa

Music $8,460
Hancher $4,714
Dance $1,925
Theatre  $170

Special projects

Three electric performances
campaign — Martha
Graham Panorama

« 38 students performed
at Hancher

« 1376tickets sold

« Video project collab with Dance
students, PAI staff,and UICA

@Berformingartsatiowa Instagram
— boostin interdisciplinary,
collaborative posts

Sean Harken story — helped bump
up hype video views to 2K+

Kicked off content collaboration
with OSC around FIERCE
storytelling

- Inwn College of Liberal Arts and Sciences



CLAS web strategy

Website migrations Website migrations
completed in progress
Writers' Workshop Chemistry
Biology Math
Philosophy Stats
GWSS
GSS
Rhetoric

Writing Center
CLAS

- Inwn College of Liberal Arts and Sciences


https://writersworkshop.uiowa.edu/
https://biology.uiowa.edu/
https://philosophy.uiowa.edu/

Feedback

- benjamin-hill-1@uiowa

Send news, story ideas, publications, awards, or general questions to: clas-marcom@uiowa.edu



	Slide 1: Marketing and Communications
	Slide 2: Telling the CLAS story 
	Slide 3: Marketing CLAS programs
	Slide 4: Performing arts marketing and communications
	Slide 5: CLAS web strategy
	Slide 6: Feedback

