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Key Outcomes

Growth of CLAS 
web presence

• + 45% users

• + 63% engaged 
sessions

• +102% pageviews 

Undergraduate 
recruitment support

• Dept. website 
optimizations

• Video and 
photography

• CLAS Core/Gen Ed 
redesigns

Enhanced online grad. 
program marketing

• Improved CRM 
utilization and 
marketing 
automation

• ROI analysis

Strengthening 
alumni relations
• Engaging departments

• Modernizing 
communications

• Alumni Fellows
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Growth of the CLAS web presence 

Overall:

• 76,059 users (+ 43%)

• 90,596 engaged sessions (+ 63% )

• 312,203 pageviews (+102% )

Subsections:

• About + 68%

• Academics + 47%

• Students + 162%

• Areas of Study + 429%

• Scholarship + 62%
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Growth of the CLAS web presence 

News

• 67,519 views (+ 221%) 

• Top stories by views

‒ Beloved Iowa professor Jay 
Holstein dies at 87 10,900 views

‒ CLAS students graduating with 
distinction and honors 1,650 
views

‒ Magid Center for Writing update 
from CLAS 1,466 views
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https://clas.uiowa.edu/news/2025/11/beloved-iowa-professor-jay-holstein-dies-87
https://clas.uiowa.edu/news/2025/11/beloved-iowa-professor-jay-holstein-dies-87
https://clas.uiowa.edu/news/2025/11/beloved-iowa-professor-jay-holstein-dies-87
https://clas.uiowa.edu/news/2025/12/clas-students-graduating-distinction-and-honors
https://clas.uiowa.edu/news/2025/12/clas-students-graduating-distinction-and-honors
https://clas.uiowa.edu/news/2025/12/clas-students-graduating-distinction-and-honors
https://clas.uiowa.edu/news/2025/08/magid-center-writing-update-clas
https://clas.uiowa.edu/news/2025/08/magid-center-writing-update-clas
https://clas.uiowa.edu/news/2025/08/magid-center-writing-update-clas


Undergraduate recruitment marketing

• Dept. web strategy upgrades

• Visual media 

‒ 7 new major videos 

‒ New photography for 10 CLAS 

programs

• CLAS Core Gen Ed pages redesign

‒ Pageviews +63%

‒ Users -8%

‒ Engaged sessions +25%
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csd.uiowa.edu/undergraduate
• Users +37%
• Engaged Sessions +80%
• Average engagement time +70%
• Traffic +218%

https://resource.clas.uiowa.edu/marketing-communications/toolkit/websites/web-strategy-upgrades-project
https://resource.clas.uiowa.edu/marketing-communications/toolkit/websites/web-strategy-upgrades-project
https://www.youtube.com/watch?v=Osz97nty21U&list=PLTotGj1tQzaLdtX7FVFSp9NRgtG5CY_A3
https://uiowaclas.smugmug.com/Classrooms
https://uiowaclas.smugmug.com/Classrooms
https://clas.uiowa.edu/academics/general-education
https://clas.uiowa.edu/academics/general-education
https://csd.uiowa.edu/undergraduate
https://csd.uiowa.edu/undergraduate
https://csd.uiowa.edu/undergraduate


Online grad program 
marketing

• Increased use of Hubspot marketing 
automation for MA-SC and MSW

• MA-SC (fall 25 and spring 26 terms)

‒ 7,497 pageviews (-19%)

‒ 79 Inquiries (-45%)

‒ 21 Application starts (-1)

‒ 15 Enrollments (no change)

• MSW (2026-2027 cycle)

‒ 47,601 pageviews (-30%)

‒ 446 Inquiries (+149%)

‒ 217 application starts (as of 1/20/26)
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Alumni relations in CLAS

• Engagement with departments
‒ Newsletter support

‒ Print-to-digital transition

• CLAS Alumni Fellows event

‒ 446 views (+153%)

• redesigned Campaign page
‒ 145 (+400%)

• CLAS Alumni section growth

‒ 1,644 pageviews (+106%)
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https://clas.uiowa.edu/news/2025/10/lessons-late-night-producer-eric-leiderman-2025-clas-alumni-fellow
https://clas.uiowa.edu/news/2025/10/lessons-late-night-producer-eric-leiderman-2025-clas-alumni-fellow
https://clas.uiowa.edu/alumni/campaign
https://clas.uiowa.edu/alumni/campaign
https://clas.uiowa.edu/alumni


Questions, feedback, or suggestions:

benjamin-hill-1@uiowa.edu

clas-marcom@uiowa.edu
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